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The world travel market enters a new era of prosperity with changing trends
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Global tourist arrivals continue to rebound and are expected to fully recover by 2024, opening a new development cycle
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*HEERIE: UNWTO (World Tourism Barometer)
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The Asia-Pacific region welcomes a window of opportunity for international tourism development
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In 2023, the Asia-Pacific tourism economy has the fastest growth rate in the world, and the development potential is huge
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Tourism economy starts bottoming out and accelerates market recovery
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In 2023, the domestic tourism market will recover to about 80% in 2019, and the market demand is not yet saturated
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Domestic Trends
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Expansion of Domestic Destination Customer Base : Targeting three major growth segments
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Visa-free transit policy continues to
boost the growth of inbound tourism
Inbound travel orders from 54 countries ,

which are eligible for the 72/144-hour
transit visa-free policies, increased by 28%
in the second quarter of this year.
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Young travelers seek personalized and high-
quality travel experiences
Ctrip's users born after 1990 account for 55%.
They prefer immersive experiences that combine
entertainment with travel.
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The demand for elderly tourism is growing
Ctrip's middle-aged and elderly users account for
10%. High quality one-stop holiday products
coupled with traditional off-season exclusive
prices are the key factors.
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Co-Creation with Government and Enterprises

WIESLHESN, N
st |« SR [T Vi

Globally Competitive : _ A R
Domestically Leading The world's top tourist destination
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Enrich Quality Tourism Supply Address Challenges in Inbound Tourism
Enhance the Standard of Tourism Services Enhance the Experience for Overseas Tourists
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New routes New business formats New technology
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Diverse Ecosystem: Providing One-stop Travel Service
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-2
- *n!zr: 600+ global airlines Train tickets: 31 countries and regions
Flight Tickets

i

3100+ airports Bus tickets: 59 countries and regions

220+ countries and regions Cruise tickets: 600 routes in 92 cities

170 h REBKEE

1Ir 200+ MNEFRIIMXEE
E = 1.7 million hotels worldwide
Accommodations

200+ countries and regions
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Car rental in 13,000 + cities
Transfer service at 2000+

airport/train station

14075 +E=fir=hm e XA A RABR
565+ &=k REERIRS
ﬁﬁiﬁ? 1.4 million + vacation packages Provides services

Tourism 560,000 + tickets and attraction products 15,000+ large enterprises
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Advantages of
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Global expansion: Constructing a Powerful Global Presence
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Innovation-Driven: Unlocking Infinite Possibilities in Tourism

20235, ERERERATRAAZERIXEI21{Z7c, AGHEEWKRANR27%, EEEKEEMEI G,

In 2023, Trip.com Group invested CNY12.1 billion in product research and development, about 27% of our net revenue,

outperforming most Internet companies globally.
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Data
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100TB data generated each day

helps us improve user experience
and supply chain quality

AIRZFE
Al

IMEAIES W SSHIN A
EIRE22 R BB )R
FRRRIAT0%

We are accelerating the
deployment of Al in all business-
lines, pushing the automatic issue

resolution
rate of Al chatbots to 70%

SeElEES|E

Smart search engine

BREIAIESE
HAERIETT4%
BRBIERFE11%

The integration of Al with search

engine drives an increase of 4% in

conversion a reduction of 11% in
search efforts

Trip.com Group
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Patents

112,921 INEF|

We have a total of 2,921
tech innovation patents
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New routes
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Launching 10 innovative measures to empower multidimensional development of the inbound tourism industry

“City Express”IiE L%

Launching City Express program

HISEFFUIEFRERA

Enhancing hotels' international reception capabilities

ESIHMEEEA R

Star Hub Flagship Store comprehensive upgrade

HER RSSO EFIE

Improving payment convenience for inbound tourists

SERIRIHE AN
Global travel influencers proﬁotimg inbound tourism

NIRFHIMERRERI8E = i SNBSS ERHET

Live Streaming Boosting global promotion of destination tourism

ARFEENETHIE

Launching an immersive restaurant with inbound tourism theme

" FEESMEATH SRR

Expats in China sharing travel éxperiences

(b Top 10 Innovative
‘ Measures

Building inbound tourism collaboration alliance
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New routes
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» Trip.com Group launched City Express Tour Program for inbound transit tourists

Launching City Express Tour Program > SEREE IS Z S RS ISR IS

> Converting transfer passengers' waiting time into inbound travel experiences
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On April 15 program launched A service point set up at Shanghai Pudong International Airport to

provide one-stop inbound tourism services for transit guests
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New routes
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Improving Payment Convenience for Inbound Tourists
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Scenic service platform
construction

(.‘ Al Attractions Tours Experiences Travel S
Categories - Areas ~ Sort ~ Filter ~
*EH:II Eﬁwm*ﬁmﬁﬂl w Beijing  Available for
v =8ASS

ZESHREF. SZIBR. SIS
Launching globalized self-service ticket machines
Support for multiple languages, payment methods, ID

Universal Beijing Resort
B (v e} #1 of Best Things to Do in Beijing
EXE) 455 236k review
@ 00000 based on
Theme Parks  Availabls

S ERG00SRALNER
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B © Beijing | 2akm from

The Palace Museum
{ o Bext} #2 of Best Things to Do in Beijing
4,875 152.8k review

@ 80000 based on 14.1k review
Palaces Museums Historical Sites
B UNESCO World Heritage - Cultural Sites

9  EHSHES
& 4 30%44h

© Beijing | 1.7km from downtown

fFrom ¢43.62

FETrip.com EERIIE~=mELE
SEIMEFEIEMOZTRE

. . . ; * ‘5 s — Badaling Great Wall
Enriching attraction ticket offerings on Trip.com . L}%ﬁiﬁlﬂémt%?;{mﬁﬂ? { e
Optimizing booking and payment processes REm 1 | ® ©0000 bscd on 111k review

Historical Sites
o UNESCO World Heritage - Cultural Sites
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New routes
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Star Hub Flagship Store comprehensive upgrade - from global discovery to tourism consumption

> BEt. ER. EFRfM=ERT, EXSHMESEHH

Intelligence, informatization, and internationalization drive a
comprehensive upgrade of Star Hub Flagship Store

Trip Moments

.« HUZHOU

Huzhou Summer
S Water Play Season
T S

Official brands T =
Global promotion < R SR

Activity Feeds (60)
FmRe | -
ST

Where to Go in Huzhou during National Day |
Here's a Travel Guide for You

"Golden Week™ of the National Holiday is
Approaching
Is everyone considering where to travel?

Product aggregation
Store live-streaming

Lake and Mountain
Scenery | A State for
Vacationing

288 y8ss

The Autumn Moced is
Strong in Huzhou |
Embark on a Joumey ...

trips, spend the holiday cheer in Huzhou.
How to play in Huzhou ? Please save this trave!
guide and follow it to check in!

With the Crisp Autumn Air and Suitable Weather, the

This National Day, avoid the crowds and the long

o RS, R, K0, TR
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Find inspiration, deals, guides, book products
One-stop experience from discovery to purchase

o SEMeBHIATANREEMEZEEW
€7 mEREEREINSRNENHS
Enabling private traffic accumulation and conversion in global markets
Promoting efficient integration of traffic marketing and content innovation

inlie R

Diverse content
Inspiring travel

¥RELirr

b L — NG| :-i-u
IR ITUNE

Fan assets
Traffic accumulation
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New routes
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Assisting Destination in creating a one-stop friendly inbound tourism experience that makes visitors feel at home
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Encouraging
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Enhancing
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Awakening the Accelerating Guiding travel
desire to travel intention selection decision
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travelogue sharing
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journey experience
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New business formats
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Trip.com

Integration of performing arts formats drives growth in travel consumption
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With the growth of tourists, performing + tourism has become a hot spot in the current destination cultural tourism market.
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New business formats
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Promoting sports tourism to drive the development of Destinations event economy
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Capitalizing on major sports events and enhancing sports tourism offerings
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New business formats
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Promote the upgrading of destination industries by tourism cohesion Industrial demonstration project construction
MR I E
Si= 37 LA TR e @
~lREESE |
Industrial investment platform construction '
A Wm0
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Industrial development planning SLWER E
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Industrial supply chain resource introduction Industry comprehensive marketing promotion
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New technology
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New technology
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Digital intelligence and operations to upgrade destination tourism services
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Data Empowerment
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